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Entrepreneurs have made a huge contribution on the economic and social lives of people in India. The 
Government plays a critical role in nurturing innovative ideas and encourages entrepreneurship in the 
skill based sectors. The present study aims to determine whether considering entrepreneurship as a subject 
in the course curriculum will help the students to decide entrepreneurship as their career in case they 
are pursuing hotel administration or hospitality management course. McIntyre and Roche (1999) define 
“entrepreneurship education as the process of passing the necessary skills and concepts to individuals 
to identify new business opportunities and to reach high level of self-confidence to benefit from such 
opportunities”. Thus, entrepreneur education plays a crucial and important role in providing the necessary 
skills for an entrepreneur to carry out their daily business requirements and to handle obstacles. A total of 
245 students participated in the survey from ten institutions offering hospitality program located in Delhi/
NCR, India. Findings reveal that students of this course are positively inclined towards entrepreneurship as 
a part of curriculum for hotel and hospitality sector.

Abstract

Introduction
Professional courses offered by educational 
institutions are expected to develop students 
competent as per the industry requirements. 
Professional courses includes curriculum both 
theoretical as well as hands on training to improve 
employability of students. Hotel Management is 
one of the popular professional courses chosen 
by the students while deciding their career path. It 
is a part of service industry which deals with the 
provision of lodging and food facilities. As mobility 
within and across countries have been increasing, 
demand for hospitality professionals has been 
surging both in India and globally. According to the 
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Indian Hotel Industry Survey 2016-17, compiled 
by Hotelivate in association with the Federation of 
Hotel & Restaurant Associations of India (FHRAI), 
the Indian hotel industry is estimated to expand 
to 13 billion U.S. dollars by 2020 (This was pre 
Covid-19 estimation). Professional courses provide 
skills and technical knowledge that make the 
students competent to handle challenging situations 
of the service industry like hotel management. 
Opportunities for placement after completing 
hotel management courses are there in Hotels, 
Guest Houses, Airlines, Railways, Catering, Retail 
Sectors, Banks, Cruise lines, Travel & Tourism, 
Event Management, Entrepreneurship. and many 
more. But in today’s scenario, entrepreneurship is 
also an equally preferred option for the students 
who dream big and wish to establish their own 
organizations like restaurants, hotels, catering 
business, etc. Training students in entrepreneurship 
has become an essential element for professional 
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courses. The present Govt. has been developing 
appropriate ecosystem and supportive institutions 
to encourage startup ventures after completing 
professional courses. This research is relevant and 
has potentiality to contribute to the question whether 
or not Hotel management course is able to create 
intention among students to start new venture. Also 
the paper has researched on difference in students’ 
inclinations towards entrepreneurships between 
two groups viz who studied entrepreneurship and 
those who did not.

Thus the research paper aims to explore aspects 
such as:

i) The relationship between students’ demographic 
characteristics and their intention towards 
entrepreneurship. 

ii) To investigate whether or not students of 
hotel management course having additional 
entrepreneurship training have intension to start 
entrepreneurships. 

iii) To investigate whether or not students feel any 
need for entrepreneurship course in the hotel 
management curriculum. 

Literature Review
Entrepreneurs play significant role to foster economic 
growth for developing countries. Entrepreneurship 
and innovative ideas are getting supports from the 
government and various industries especially in 
India. Entrepreneurship is also way to provide the 
educated youth alternative career opportunities. 
It has been considered as a probable catalyst and 
approach to launch innovative products in the 
market with technological progress (Mueller and 
Thomas, 2000; Jack and Anderson, 1999). Recently, 
entrepreneurship development is encouraged as 
it accelerates growth the country, creates better 
jobs and is the source of innovation to improve 
productivity (Urbano and Aparicio, 2015). Many 
researchers believe that entrepreneurs are ‘born and 

not made’(Kirby ,2006) while, there are researchers 
who have debated that entrepreneurship is a skill and 
can be acquired through training. Drucker (1985) 
proved that entrepreneurship is neither an art nor a 
science and it can be developed through practice. If 
entrepreneurship can be practiced to get perfection, 
then it can be learnt which implies that it needs to be 
taught. Researchers have stated that entrepreneurial 
education is an effective approach to prepare the 
students with required information and knowledge 
to start a new venture (Mumtaz et al., 2012; Turker 
and Selcuk, 2009). It might even help the students to 
choose their career wisely (Peterman and Kennedy, 
2003). The intense market demand needs a thorough 
plan and strategy where the institutions can play an 
important role to guide the future entrepreneurs. 
Karimi et al. (2013)and Kirkwood (2007) have 
discussed the significance of role models on the 
inclinations towards entrepreneurship. Institutions 
may even give a platform to the students to meet 
their alumni who can guide them as role models by 
providing the useful information, guidance and also 
act as mentors (Postigo, 2006). Altinay et al, (2012) 
have found that entrepreneurial background of 
the family of students pursuing hospitality course 
is positively related to entrepreneurial intention. 
Zapkau, (2015) also concludes that parental role 
models support positive entrepreneurial intention 
of students. Entrepreneurial intention as a research 
variable is perceptible indicative that special 
training on entrepreneurship can have the impact on 
creating intention among students. Ambad & Damit 
(2016) have determined that it is important to have 
perceived relational support, personal attitude and 
behavioral control for entrepreneurial intentions. 
Entrepreneurial intention strongly depicts the 
entrepreneurial potential (Thompson, 2009). 
Ndofirepi (2020) has suggested that exposure of 
students towards entrepreneurship education has 
implication on their psychological development. He 
also has stated that the effect of entrepreneurship 
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education variable has a positive and significant 
relationship with need for achievement, risk 
taking propensity, internal locus of control and 
entrepreneurial goal intentions. Where, Li and Wu 
(2019) have stated that entrepreneurial education 
enhances the knowledge of entrepreneurial 
competence. A positive correlation is found 
between initiatives, incentives and other provisions 
provided by the government amongst the students 
of Ghana (Denanyoh et al., 2015). Maes et al., 
(2014) have found that students’ personal attitude 
and perceived behavior have indirect influence 
on their social norms in setting intention to be 
involved into entrepreneurship. Innovation and 
market information are considered as essential 
elements to create the right product at the right time 
as per the market demand and leads to successful 
entrepreneurship (Kuratko, 2007). Hannan and 
Freeman (1977) have shown strong evidence about 
the significant role of environment in creation of 
entrepreneurial success. Many researchers (Katz, 
2003; Shepherd, 2004; Kuratko, 2005) have stated 
that new programs and educational developments 
are introducing curriculum which provides 
entrepreneurial skill enhancement. Zhan et. al, 
(2020) have stated that entrepreneurship education 
may influence the entrepreneurial intentions of 
hospitality students of China. They have confirmed 
that social worth and risk-taking can strengthen the 
formation of entrepreneurial intention and empirical 
training is a leading factor in the formation of the 
entrepreneurial intention of hospitality students and 
theoretical knowledge enhancement as an important 
moderating role. Empirical training is a leading 
factor and theoretical knowledge enhancement 
improves formative process of the entrepreneurial 
intention. It is favorable to introduce the traits and 
support required to become an entrepreneur at the 
early stage of career if the students are inclined 
towards starting up a new venture. Students must be 
prepared with the competency to handle situations 

like uncertainty and to deal with complexity in 
their projected work (Gibb, 2007; Barrie, 2007). 
Significance of observing entrepreneurial intention 
is apparent from recent empirical studies in the field 
of entrepreneurship (Siu and Lo, 2013; Shinnar et 
al., 2012). Dzisi & Otsyina, (2014) have studied the 
relationship between social entrepreneurship and 
hospitality industry in Ghana. The extra ordinary 
challenges faced by hospitality entrepreneurship 
in New Zealand are studied by Andringain, et. 
al, (2016). Positive relationship between creative 
thinking and students' entrepreneurial attitudes are 
found amongst the hospitality students of Egypt 
and Spain (Elsaid & Fuentes, 2019). Yidirim, et, 
al, (2016) have observed that the students showing 
considerable perceived behavioral control such 
as self-efficacy and need for achievement, have 
positive attitudes towards entrepreneurial behavior. 

Entrepreneurship is always considered as a driving 
force for the progress of hospitality industry (Li, 
2008). Airey & Tribe(2000) think that education in 
hospitality industry is action directed and vocational 
training. Hence student’s capability to think 
critically and stepping out of their set operations 
and paradigms are still a debatable. It is important 
to educate students to develop the self-goals for 
themselves, so it can impact their career when 
they desire to become an entrepreneur. As per the 
available literature, very few hospitality graduates 
takes the initiative to step in the entrepreneurship 
arena. Hospitality industry is continuously provided 
with skillful, smart and sophisticated manpower. 
Yet the opportunities for fresh graduates in this 
curriculum are declining. The need of the hour is 
to develop a frame of mind with an entrepreneurial 
orientation. (Ball, 2005). There are limited studies 
that identify the importance of entrepreneurship 
education for hospitality students. To bridge the 
gap, a rigorous analysis is required to integrate the 
entrepreneurship education into the current system 
(Ahmad, 2014). Empirical method is the prime 
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factor for the entrepreneurial approach among the 
hospitality students and theoretical enhancement 
plays a moderating character (Zhang, et al,. 2019). 
In doing so, the study attempts to answer questions 
pertaining to the influence of entrepreneurship 
education on the mind of hospitality students 
and while doing that the study also identifies 
the underlying components that encourage the 
entrepreneurial inclination among students (Bacq & 
Alt, 2018). Entrepreneurial Education contributes 
to a thorough understanding and mastery of 
new problems and new development trends in 
the industry (Li & Liu, 2016). It is important 
to identify the latent demand in niche market 
segment and helps to create new demand pattern. 
Entrepreneurship is considered as an important 
aspect for the students of different streams such 
as engineering, management and hospitality in 
various countries like China, Egypt, Spain, Ghana, 
Malaysia, Turkey, New Zealand (Zhang, 2019; 
Yildirim, et. al. 2016; Elsaid and Fuentes, 2019; 
Dzisi and Otsyina, 2014) and researchers have done 
a lot of studies on entrepreneurship education. There 
is no such study in India on how students pursuing 
hotel management are trained or need to be trained 
in entrepreneurship . Therefore, this paper aims to 
determine the intention of hospitality students to 
obtain entrepreneurial knowledge and traits while 
pursuing hotel management program.  

Methodology
Data were gathered with the help of self-administered 
questionnaire. Online questionnaire was shared with 
students of the final year of diploma, graduation 
and post-graduation in hotel management from 
Delhi-NCR in India. The questionnaire comprised 
of personal characteristics and their intention 
towards studying entrepreneurship as a subject. 
Likert scale with five points was used as 1 = 
strongly disagree, 2 = disagree, 3 = neutral, 4 = 
agree and 5 = strongly agree to determine the extent 
of agreement or disagreement with the statements 
referred in the questionnaire. Total of 245 completed 
responses were received and used accordingly 
for data analysis. Final year students of ten hotel 
management institutions the government institute, 
government affiliated institutes, private institutes 
and private universities located in Delhi-NCR of 
India were contacted to fill up the questionnaire 
randomly as per their convenience.

Data Analysis

Table 1 represents the demographic characteristics 
of 245 students who participated in the survey. 
Majority (79.2 %), of the responses were males 
(194) and female (51) students were 20.8 % of the 
total responses received. Maximum students were 
below the age of 20 years (49 %), followed by the 
age group 21 – 23, was 41.6 %, age group of 24 – 
26 years was 4.9 % and more than age of 26 years 

Table 1: Sample profile
S.No. Demographics Dimensions Frequencies Percentage 

1 Gender Male 194 79.2 
Female 51 20.8 

2 Age (in years) 

Below 20 120 49.0 
21-23 102 41.6 
24-25 12 4.9 
More than 26 11 4.5 

3. Educational Qualification 
Pursuing diploma 4 1.6 
Pursuing graduation 209 85.3 
Pursuing post-graduation 32 13.1 

4. Studying Entrepreneurship 
as a subject 

Yes 84 34.3 
No 161 65.7 
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was 4.5%. Maximum participation was from the 
students pursuing graduation in hotel management 
(85.3 %) followed by students pursuing post-
graduation (13.1%) while the participation of 
students pursuing diploma was the least at 1.6 %. 

Table 2 represents the means and standard deviation 
of the responses received for 06 variables of the 
questionnaire. It is clearly visible in the table 
that the mean score of “I am interested to start 
my own business” is the highest (3.86) which 
signifies very high inclination of students towards 
entrepreneurship. It was followed by “I joined hotel 
management course with an inclination to become 
entrepreneurship” with the mean score of 3.60 
which also reflects that students have joined the 
hotel management program with an inclination to 
become an entrepreneur if they have right support 
for doing business. The result signifies that students 
perceive that entrepreneurs have a lot of money and 
possess respect in the Indian society and there the 
Government supports entrepreneurs to start a new 
business. The result also signifies that students are 
not very keen to leave the study to start their own 
business. 

Cronbach (1951) recommended that the Cronbach’s 
alpha result of 0.5 - 0.7 is acceptable while Cronbach 
alpha higher than 0.7 and in range of 0.7 - 0.8 is 
considered as good with high internal consistency. 
Table 3 displays Cronbach’s Alpha is 0.653 which 

is considered to be good with reasonably good 
internal consistency. 

Table 3: Reliability Statistics

Results and Analysis:
This section reports ANOVA and t-test with 
demographic variables to test mean response on 
inclination towards entrepreneurial education. 

Table 4 (a): One-Sample Statistics

Table 4 (b): One Sample Test 

Table 4 (a) & (b) shows that there is a significant 
difference between sample mean of inclination 
towards entrepreneurial education of the overall 
student population as p < 0.001. 

Table 2: Descriptive Statistics of Variables
Variables N Min. Max. Mean Std. Deviation 

I am interested to start my own business 245 1 5 3.86 1.003 
I have joined hotel management course with an 
inclination to become entrepreneurship 245 1 5 3.60 1.001 

I won't mind leaving my studies if get support from 
someone to start the business 245 1 5 2.82 1.239 

I feel that Indian Government is very supportive for 
entrepreneurs 245 1 5 3.00 0.947 

I want to become an entrepreneur because I feel that 
entrepreneurs have a lot of respect in the Indian 
society 

245 1 5 3.28 0.939 

I want to become an entrepreneur because I feel that 
entrepreneurs have a lot of money 245 1 5 3.38 0.979 

Cronbach’s  
Alpha 

Cronbach’s Alpha Based  
on Standardized Items 

No. of  
Items 

0.653 0.661 6 

Item N Mean Std.  
Deviation 

Std. Error  
Mean 

Inclination towards  
Entrepreneurial  

Education (mean_ei) 
245 3.3224 0.61875 0.03953 

  

Test Value = 3 

T Df Sig.  
(2-tailed) 

Mean  
Difference 

95% Confidence  
Interval of  

the Difference 
Lower Upper 

Inclination  
towards  

Entrepreneurial  
Education  
(mean_ei) 

8.157 244 0.000 0.32245 0.2446 0.4003 
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Table 5(a) shows the Independent Sample t-test 
with gender. This test is conducted to study the 
significant difference in variables across gender. 
It shows that the male inclination is higher 
towards entrepreneurial education as compared 
to female students. Mean for inclination towards 
entrepreneurial education of the female is 3.1 and 
male 3.3.

Table 5(b) shows that the p-value in t-test result 
is < 0.05, which is significant. It shows that there 
is a significant difference in males and females. 
The male respondents are more inclined towards 
entrepreneurial education as compared to female 
respondent. 

Table 6(a) shows clearly that 161 students do not have 
entrepreneurship as a subject in their program and 

84 students 245 study entrepreneurship as a subject. 
Table 6(b) shows that the p-value in t-test result is < 
.05, which is significant. Thus, it is interpreted that 
there is a significant difference between the students 
who are studying entrepreneurship and students 
who are not studying entrepreneurship as a subject 
in the hospitality program. 

Students who are studying entrepreneurship as a 
subject are more inclined to become entrepreneurs 
than students who do not have entrepreneurship as 
a subject. One Way ANOVA test is used to test the 
significant difference in variables with respect to 
age group of students. The p value is >0.05 is not 
significant that means there is no difference in the 
group as ANOVA result is presented in table 7(a). 
Further to confirm the results, multiple comparison 
tests are conducted and a post hoc follow-up test is 

Table 5 (a): Group Statistics with Gender

Table 6 (a): Group Statistics of Students Studying Entrepreneurship as a subject

Table 5 (b): Independent Samples Test Result with Gender

Table 6 (b): Independent Samples Test of Students Studying Entrepreneurship as a subject

Group Statistics 

Gender N Mean Std. Deviation Std.  
Error Mean 

Inclination towards 
Entrepreneurial Education 
(mean_ei) 

Female 51 3.1405 0.55012 0.07703 

Male 194 3.3703 0.62815 0.04510 

  

Levene's Test for  
Equality of Variances 

  
t-test for Equality of Means 

F Sig. t df Sig. 
(2-tailed) 

Mean 
Difference 

Std. Error  
Difference 

95% Confidence Interval  
of the Difference 
(Lower)/  (Upper) 

Inclination towards  
Entrepreneurial Education  
(mean_ei) 

Equal variances  
Assumed 0.827 0.364 -2.382 243 0.018 -0.22975 0.09645 -0.41973 -0.03977 

Equal variances  
not assumed     -2.574 87.486 0.012 -0.22975 0.08926 -0.40716 -0.05235 

  N Mean Std.  
Deviation 

Std.  
Error Mean 

Inclination towards  
Entrepreneurial Education (mean_ei) 

Yes 84 3.5198 0.57059 0.06226 
No 161 3.2195 0.61954 0.04883 

  

Levene's Test for  
Equality of  
Variances 

t-test for Equality of Means 

F Sig. t df Sig.  
(2-tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 
Lower Upper 

mean_ei 

Equal variances 
assumed 0.609 0.436 3.699 243 0.000 0.30038 0.08120 0.14044 0.46032 

Equal variances 
not assumed     3.797 180.987 0.000 0.30038 0.07912 0.14426 0.45649 
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done. 

In multiple comparison result of Table 7(b), there 
a significant difference at the 5% level between the 
mean of the Below 20 compared to the mean of group 
of More than 26. In other group there is no significant 
difference between the groups. The result in Table 
7(c) confirmed that there is no significant difference 
in Inclination towards Entrepreneurial with respect 
to the age group of students. Comparative means of 
variables are calculated with respect to education 
level of students. 

Descriptive results in Table 8(a) found that mean 

repose of pursuing diploma respondents is highest 
followed by pursuing post-graduation and lower 
mean values for pursuing graduation. 

The p value of inclination towards entrepreneurial 
education .001 < .05 is significant . thus mean 
response is difference in the group as ANOVA result 
is presented in Table 8(b). 

It confirms that at least one of the group means 
is significantly different from the others (or that 
at least two of the group means are significantly 
different from each other). Here, it is needed to 
conduct a post hoc follow-up test to determine 

Sum of  
Squares Df Mean  

Square F Sig. 

Between Groups 1.837 3 0.612 1.611 0.187 
Within Groups 91.579 241 0.380     
Total 93.415 244       

Age N 
Subset for  

alpha = 0.05 
1 

Tukey Ba,b 

Below 20 120 3.2625 
24-25 12 3.3472 
21-23 102 3.3529 

more than 26 11 3.6667 

Age 
Mean  

Difference  
(I-J) 

Std.  
Error Sig. 

95% Confidence Interval 
Lower  
Bound 

Upper 
Bound 

LSD 

Below 20 
21-23 -0.09044 0.08302 0.277 -0.2540 0.0731 
24-25 -0.08472 0.18664 0.650 -0.4524 0.2829 
more than 26 -.40417* 0.19419 0.038 -0.7867 -0.0216 

21-23 
Below 20 0.09044 0.08302 0.277 -0.0731 0.2540 
24-25 0.00572 0.18813 0.976 -0.3649 0.3763 
more than 26 -0.31373 0.19563 0.110 -0.6991 0.0716 

24-25 
Below 20 0.08472 0.18664 0.650 -0.2829 0.4524 
21-23 -0.00572 0.18813 0.976 -0.3763 0.3649 
more than 26 -0.31944 0.25732 0.216 -0.8263 0.1874 

more than 26 
Below 20 .40417* 0.19419 0.038 0.0216 0.7867 
21-23 0.31373 0.19563 0.110 -0.0716 0.6991 
24-25 0.31944 0.25732 0.216 -0.1874 0.8263 

Table 7 (a): ANOVA Results for Age Group

Table 7 (c) : Homogeneous Subset Result with Age Group

Table 7 (b): Multiple Comparisons with Age Group
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which group means differ from each other. In 
Multiple comparisons result of Table 8c reveals that 
in Inclination towards Entrepreneurial Education, 
the value of p is significant in pursuing diploma 
students with pursuing graduation students and for 
pursuing graduation with pursuing post-graduation 
and pursuing diploma with pursuing graduation. 
Further it is required to confirm the result from the 
homogeneous subset result mentioned in table 8(d). 
The results of the homogeneous subset in Table 8(d) 
have interpreted that there is a significant difference 

N Mean Std. 
Deviation 

Std. 
Error 

95% Confidence 
Interval for Mean Minimum Maximum Lower 
Bound 

Upper 
Bound 

pursuing diploma 4 4.2083 0.43833 0.21916 3.5109 4.9058 3.83 4.83 
pursuing graduation 209 3.2711 0.59455 0.04113 3.1901 3.3522 1.17 4.67 
pursuing post graduation 32 3.5469 0.67233 0.11885 3.3045 3.7893 2.00 5.00 
Total 245 3.3224 0.61875 0.03953 3.2446 3.4003 1.17 5.00 

Table 8 (a): Descriptive Statistics with Education Level of Students

Table 8 (b): ANOVA Results for Education Level
Sum of 
Squares df Mean 

Square F Sig. 

Between Groups 5.301 2 2.651 7.280 0.001 
Within Groups 88.114 242 0.364     
Total 93.415 244       

Table 8 (c): Multiple Comparisons with Education Level

(I) Education Mean Difference 
(I-J) 

Std. 
Error Sig. 95% Confidence Interval 

Lower Bound Upper Bound 

LSD 

pursuing  
Diploma 

pursuing graduation .93720* 0.30458 0.002 0.3372 1.5372 
pursuing post graduation .66146* 0.32001 0.040 0.0311 1.2918 

pursuing  
Graduation 

pursuing diploma -.93720* 0.30458 0.002 -1.5372 -0.3372 
pursuing post graduation -.27574* 0.11454 0.017 -0.5014 -0.0501 

pursuing  
post graduation 

pursuing diploma -.66146* 0.32001 0.040 -1.2918 -0.0311 
pursuing graduation .27574* 0.11454 0.017 0.0501 0.5014 

Table 8 (d): Homogeneous Subset Result with Educational Level

Education N Subset for alpha = 0.05 
1 2 

Tukey Ba,b 
pursuing graduation 209 3.2711   
pursuing post graduation 32 3.5469   
pursuing diploma 4   4.2083 

Means for groups in homogeneous subsets are displayed. 

in the inclination towards entrepreneurial education 
with different level of education. 

Table 9: Frequency Table

Students were asked a direct question about 
their perception towards entrepreneurial 
education. Result in Table 9 reveals that out of 

Want Entrepreneurship as a compulsory subject 
  Frequency Percent 

Yes 205 83.7 
No 4 1.6 

May Be 36 14.7 
Total 245 100.0 
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245 responses, 205 students believe that they 
should have entrepreneurship as a compulsory 
subject, 04 students have responded that they 
are not interested to have entrepreneurship as a 
compulsory subject and 36 students are not sure but 
about entrepreneurship as a compulsory subject. 
Students’ inclination towards entrepreneurship as 
a subject in their course curriculum is very high. 
However, 84% of the students strongly prefer to 
study entrepreneurship as a subject in their course 
curriculum, where 15% of the students are not 
sure whether it should be there as a course or not. 
About 2% of the total students do not show their 
inclination towards entrepreneurship as a subject. 

Conclusion 

The paper explored whether the present generation, 
specifically the students pursuing hotel management 
course in Delhi-NCR in India were inclined towards 
entrepreneurship. Interests in entrepreneurship 
today are important for economic growth. The 
government and non-government organizations 
are also motivating the young entrepreneur 
with help of startups and introduction of many 
schemes to promote entrepreneurial development 
of knowledge and skill among students through 
Entrepreneurship Development Programme. The 
study observed that there was strong inclination 
towards entrepreneurship amongst the students who 
participated in the survey to start their own business 
and that they joined the hotel management course 
with the intention to become an entrepreneur. It was 
also observed that few interested students wanted 
to move forward to start their own venture, whereas 
some students wanted to be an entrepreneur from 
the date of joining the college. It reflected that the 
present generation were more interested in becoming 
educated and professional entrepreneurship. On the 
other side, it was also observed that only 27% of 
students had knowledge about the government’s 
support schemes for entrepreneurs which the 

aspiring entrepreneurs should know. Students 
perceived that becoming entrepreneur would give a 
respectable image in the society and they perceived 
this to have good earning prospects. Institutional 
environment plays an important role in building 
up entrepreneurs. Professional studies offered 
by the institutions make the students competent 
with skills matching the industry demands. It 
provides various opportunities to students to join 
the industry as per their profile and suitability. 
Entrepreneurial education prepares the students 
to understand market feasibility, opportunities, 
threats, resource acquisition, business strategies, 
consumer behavior, customer relationships, and 
growth maximization. In case of students pursuing 
hotel management course in Delhi-NCR in India, 
it is found that they are keen to start their new 
ventures and want to become entrepreneurs after 
completing their course. They want hospitality 
institutions to add entrepreneurship as a subject in 
the course curriculum to prepare them to deal with 
challenging situations. They want to understand the 
intense market demand and prepare themselves to 
plan the strategies used to start new venture where, 
institutions can play an important role to guide the 
aspirants to become future entrepreneurs.

Limitation and suggestion

Students’ representation from institutions was 
selected as per the convenience. It was observed that 
34% of the students stated that they were already 
studying entrepreneurship as a subject in the course 
curriculum. Therefore, level of qualification could 
have been explored; whether it was incorporated 
in diploma, graduation or post-graduation. 
Researchers can further analyze the outcome of 
entrepreneurial education on the entrepreneurial 
skills. A comparative analysis can be done to 
explore the benefits of studying entrepreneurship 
after passing out from the institution. 
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